YHUBEP3UTET Y BEOI'PAY
daxyJ/aTeT OPraHu3aMOHUX HaAyKa

HACTABHO-HAYYHOM BERY

IIpeamet: Pedepar o ypaheHoj nokropckoj nucepranuju kanauaara Jenene [{Bujopuh

Omnykom 05-01 6p. 3/52-8 on 20.04.2016. roaune, iMeHOBaHH cMO 3a wiaHoBe Kommcuje 3a

nperJiel, olleHy U 0J0paHy TOKTOPCKe qucepTanyje kanauaara Jenene [{ujouh mon HacioBom
,/JIHTerpucaHno ornamasame 0a3upaHo Ha KOTHUTUBHUM M a()eKTUBHUM peaKIlhjaMa

ayauropujyma

[Tocne mpernena nocrtaBibene [ucepranuje w Apyrux nparehux MmaTepjaja ¥ pasroBopa ca
Kanmunarom, Komucuja je caunnuna cinenehu

PE®PEPAT

1. YBOA

1.1. XpoHoJ10ruja ogo0paBama M U3paje Aucepramnmje

Kannunar Jenena L{BujoBuh je ynucana Ha qokTopcke cryauje y mkosckoj 2013/2014. rogunu
Ha DakynTery OpraHM3allMOHMX HayKa - CTyAMjckM mporpam HWHpopManuoHM CHUCTEMHU U
MEHalIMEHT, cTyaujcka rpyna Menayumenrt. [Tonoxuiia je cBe miIaHOM U porpaMoM npezaBuieHe
UCTINTE U TO:

Hayka 0 MEHAUMEHTY .....cccoevviiiiiiiiiiieiiicciccccc e 10 ECIIb
OnnyunBame — 04a0pPaHA MOTTIABIBA. ....cuvveeueeeeeeenreeenreanenes 10 ECIIb
MeTo10510THja HAyYHO-UCTPAKUBAYKOT PATIA...ccuvveeneennne. 10 ECIIb
MapPKETHHT JIOTHCTHKA. «....euveenneeenreenerenreenieeereenseesneenseeens 10 ECIIb
CTaTUCTHKA Y MEHAIIMEHTY ....c.uveeureeereereenireereenieeeneeeeneens 10 ECIIb
MapkeTHHT U yIpaBjbamke OJTHOCUMA C KYIIIUMA.............. 10 ECIIb
MyATUMEAN]aTHE KOMYHHUKAIII]C. ....evvenveeerereeneenirenieeeennnes 10 ECIIb
MapKeTHHT UHPOPMALUOHU CHCTEMH.....ccvveruveereneeeeenrennns 10 ECIIb
MyNTUBAPH]AITHOHA AHATIHBA...eeeuvveeenereeeereeenreennreesssseennnns 10 ECIIb
TIPHCTYITHH PAZ.....veiniieiiiieiieiieeieeeiieee et 30 ECIIb



Kanaumar je onOpaHuia TPUCTYNMHHM pajl Ha JOKTOpckuM cryamjama 27.10.2015. romune.
Onnyky o MpHjaBJbEHO] TEMHU JOKTOPCKE aucepraiuje ycBojuio je HacraBHo-HayuHO Behe
dakyntera opranmzammonux Hayka 18.11.2015. romune Op. 3/147-7. CarnacHoct Beha
TEXHHYKUX Hayka YHuBepsurera y beorpamy mobujena je 21.12.2015. 6p. 61206-5456/2-15.
M3BemTaj MEHTOpa O 3aBPIICHO] ITOKTOPCKO] AMCEpTAlUju YCBOjeH je Ha HacraBHO-HaydHOM
Behy ®Dakynrera opranuzanuonux Hayka 20.04.2016. ronune ommykom 6poj 05-01 6p. 3/52-8 u
nMeHoBaHa je Komucuja 3a oreHy 3aBpIieHe JJOKTOPCKE TUCepTalrje KaHIuIaTa Ha JOKTOPCKUM
crynmujama Jenene LlBujoBuh. Toxkom um3pane aucepranmje HHUje OWIO MPOMEHA y OJHOCY Ha
npeaBuleHe TepMuHe.

1.2. HayuyHa 00JacT aucepranmje

Tema goKTOpCcKe nucepTanMje, TO TMpPEeIMETy HUCTPaKUBama, Caapkajy M OCTBapEeHUM
JIOMPUHOCHMA CHazia y 00JacT TEXHUYKUX HayKa, YKy HaydHy oOmact OpraHu3alMoHe HayKe.
[Ipemioskena Tema craja y HayqdHO MOJpYydje Koje ce m3ydaBa Ha DaKkyiTeTy OpraHu3aluOHNX

HayKa.

Menrtop auceprauuje je np Mwummmna Koctuh-CrankoBuh, pemoBam mnpodecop Pakynrera
OpraHU3alMOHUX HayKa, 33 yXKYy HayuHy oOnacT MapKeTHHI MEHalIMEHT, OJHOCH C jaBHOIINY U
MynaTuMmennjanHe komyHukandje. IIpod. ap Mwumuna Koctuh-CrankoBuh je mokropupana y
00JIaCTH WHTETpHUCaba MapKETHHIIKMX KOMYHHKAallMja W OJHOCA C jaBHOIINY y OPUTHHAIIHO
pa3BUjeH MOJEI MHTErpUCAHUX IOCIOBHUX KoMyHuKauuja. Ilpod. np Mwmmna Kocrtuh-
CrankoBuh aHraxxoBaHa je Ha npeameruma. Mapketunr, Ctparemku MapkeTuHr, OmHocu ¢
jaBHomhy, BemTnHe M TEXHWKE MOCIOBHE KOMYyHHWKalHWje, bpeH1 MeHaiMeHT, MapKeTHHIIKe
KOMYHHKAIlMje U ylpaBjbambe OJHOCMMA C KyHnIuMa M MapKeTHHI U OJHOCH C jaBHouihy -
CTpaTelIK! MPUCTYI, HA OCHOBHUM aKaJeMCKUM, MacTep U JOKTOPCKUM CTyaujama. ¥ OKBUPY
BehuHe HaBeJeHUX IpenMmeTa oOpalyje ce o0nacT U KOHLENT MapeTHHIIKOI KOMYHUIMpPawka U
OIJIalllaBama, CTOra Ce€ MOXKE 3aKJby4YUTH Ja j€ MEHTOp KOMIIETEeHTaH 3a Boleme OBe
mucepranyje. Ilpod, np Mununa Koctuh-CrankoBuh je no caga oOjaBuna mnpexo 100
oubnuorpadckux jemuuuna. Crucak pajioBa Koju je KBanu(dukyjy 3a Boheme aucepraiuje
(xareropuje M21-23) oO6yxBarajy:

e Mapuunh, M., Kocruh-CrankoBuh, M.: Towards an impartial Responsible
Competitiveness Index: a twofold multivariate I-distance approach,- Quality & Quantity,
vol. 50, no. 1, pp 103-120, 2016 (1F=0.761) (ISSN1573-7845).

e [IlBujoBuh, J., Kocrmh-CrankoBuh, M., Kpcruh, I'., Crojanosuh, Jb.: Marketing
communication in the area of breast and cervical cancer prevention, - Bojuocanumemcku
npeeneo,  OnLine-First  November, 00, pp. 132-132, 2015 (IF=0.292)
(DOI:10.2298/VSP141020132C).



e Tomosuh, MI., Makajuh-Hukonuh, J[., Koctuh-CtankoBuh, M., Maptuh, M.: Police
officer scheduling using goal programming, - Policing: An International Journal of
Police Strategies & Management, vol. 38, no. 2, pp. 295-313, 2015 (IF=0.725) (ISSN:
1363-951X).

e Bykuh, M., Kysmanosuh, M., Kocruh-CrankoBuh, M.: Understanding the
heterogeneity of generation Y's preferences for travelling: a conjoint analysis approach, -
International Journal of Tourism Research, vol. 17, no.5, pp.482-491, 2015 (1F=1.024)
(ISSN: 1522-1970).

e Kocruh-CrankoBuh, M., Makajuh-Hukonuh, J[., Mapruh, M.: Optimization of
University Promotion Plan,- Actual Problems of Economics, vol. 1, no. 139, pp. 367-377,
2013 (IF=0.039) (ISSN: 1993-6788).

e Kocruh-CrankoBuh, M., llsujouh, J., XKapkuh-Jokcumosuh, H.: Internal Public
Relations within Serbian Intellectual Diaspora,- Actual Problems of Economics, vol. 6,
no. 144, pp. 283-294, 2013 (IF=0.039) (ISSN: 1993-6788).

e Makajuh-Huxkonuh, /., Kocruh-CrankoBuh, M., CnujerrueBuh, M.: Multiple Special
Event Timetabling Using Goal Programming, -Technics Technologies Education
Management, vol. 7, pp. 259-269, 2012 (IF=0.351) (ISSN: 1840-1503).

1.3. buorpadcku noaany 0 KAHAUWIATY

Jenena L{BujoBuh je pohena y Vxkuny 13. janyapa 1985. ronune. MacTep crynuje je ymucaia
2010. romuune Ha @akynTeTy OpraHM3allMOHWX Hayka YHuBep3uTeTa y beorpamy, cmep
MapkeTuHT MEHaUUMEHT U OJIHOCH ¢ jaBHomhy. Hapeane roamHe, ca OI[eHOM JeceT, oa0paHuia
je mactep Te3y ,,JIlHTepHM oJIHOCU ¢ jaBHOIINY Yy WMHTENEKTyaJHO] CPIICKO] AMjaclopH‘ MOJ
MeHTOopcTBOM Tipod. n1p Munnie Koctuh-CrankoBuh u cTyauje 3aBpuimiia ca npocekom 9,86.
JlokTopcke akagemcke ctynuje je ymwucana 2013. romune, Takohe Ha DakynTeTy
OpraHu3allMOHUX Hayka YHuBep3uTera y beorpaay. Mcnure Ha mnpBOj M ApYyroj TOJUHH
TIOJIOXKHUIIA Ca TIPOCEYHOM OIIEHOM JIeCeT W OAOpaHWIa MPUCTYITHH paj] y mpenBul)eHoM poky. Y
CKJIaJly ca porpamMoM JOKTOPCKUX CTyAHja, y Tpehoj roauHu cTynuja npujaBmiia je JOKTOPCKY
JUcepTaIujy.

[TpodecronanHo MCKYCTBO je CTeKJa Hajupe y ocurypasajyhoj xommanuju Wiener Stadtische
a.d.o, rae je pagmna y nepuony ox 2008. mo 2011. roauHe Ha MO3UIMjU CABETHUKA y CEKTOPY
MapKeTHHTa W Tojapiike mponaju. Toxom 2012. roguHe Owmia je 3amociieHa Ha TO3WIUjH
MapKkeTHHT MeHapepa y kommanuju Professional Printing Solution, xoja je osmamrthenu
3acTynHUK MehyHaponne komnaunuje Hewlett Packard na tpxumry Cpouje u ocTanux OUBIINX
jyrocnoBeHckux 3emasba. Op centemOpa 2015. roguHe, m3abpaHa je y 3Bame UCTpaKHBaya -
capamHuka W 3anocieHa Ha Exonomckom wHCTHTYTY y beorpamy. Ha Toj mosunuju je
aHra)KOBaHa Ha HEKOJIMKO HAYYHO-UCTPAXXMBAYKUX U KOMEPIIHMjaTHUX MpOjeKara.



ITocenyje nBa Cambridge ceprudukara o HapeIHOM 3HaEYy EHIJTIECKOT je3MKa M CepTU(HUKATE
Ayctpujckor mHCTUTYTa Y beorpany o 3Hamy Hemaukor jesuka. [lo cama je oOjaBuia jeaHy
MoHoTrpadujy, jenaHaect pagoa y aomahum u mehyHapogaHuMm yacomucuma M NpE3EeHTOBANA
pajioBe Ha OCAMHAECT HAYYHUX CKYIOBA O] HAIMOHAIHOT ¥ Mel)yHapoTHOT 3Havaja.

2. OIINC JIMCEPTALIUJE

2.1. Caap:xaj aucepranuje

HacnoB nuceprauuje je ,,JiHTerprucano orjiamiaBame 0a3upaHO Ha KOTHUTUBHHUM U aQeKTHBHUM
peaknmjama ayauropujyma‘. ucepranuja je Hanucana Ha 239 ctpaHa, caapxu 43 Ttabena, 32
ciuke u 212 nmureparypHux HaBoja. {ucepranuja canpku cieneha moriaBiba;

1. YBox
1.1. [IpobneM u mpeaMeT UCTpaKuBamba
1.2. [{nibeBU M XUIOTE3€ UCTPAKUBAHA
1.3. CTpyKTypa JOKTOpCKE AMCEpTaIje
2. KoHuenT nHTerprcaHor orjamaBamba
2.1. CaBpemeHe TEHIEHIIH]jE Y OrJIalllaBamby
3. JIMpEKTHO oralaBame
3.1. Tumnosnoruja TpaIuIIMOHATHOT OTJIAIIaBAkha
3.2. WNHTepHeT ornamasame
4, NHnnpexTHO ornamasame
4.1. Tunonoruja UHAMPEKTHOT OIJIallaBamka
S. KoruuTtuBHe peakuuje ayJuTOprjymMa Ha OrjaliaBame
5.1. [Tepuienuja oriacHUX MOPYyKa U MaXmka ayIUTOPHjyMa
5.2. [Tamheme ormacHUX MOpyKa 0/ CTpaHEe ayAUTOPHjyMa
5.3. VYcBajame oriacHUX HHPOpMalLKja Of] CTpaHe ayAUTOpHjyMa
6. AdexTruBHE peakiifje ayIMTOpHjyMa Ha OTJialllaBame
6.1. Mopenu popmupama cTaBOBa ayIUTOPHjyMa
6.2. Teopuje mpomeHe cTaBoBa ayIuTOpHjyMa 0a3upaHo Ha OrJIaCHUM HOpyKama
6.3. MoryhHocT npenBulama noHamama ayIMTOpUjymMa Ha OCHOBY CTaBOBa
6.4. VYTunaj noHasJbama OrJIacCHE MOPYKE Ha CTaBOBE ayIUTOpPHjyMa
6.5. VYTHuaj HauuHa enadopalnyje orIacHUX MopyKa Ha CTAaBOBE ayJUTOPHjyMa
7. OpnyunBame ayIuTopujyma 0a3upaHo Ha OrJIaCHUM MH(popMalijama
7.1. [Ipomec moHomIEeHa OAJTYKA ayAUTOPHjyMa
7.2. OpnyunBame ayJUTOpHjymMa 6a3supaHo Ha BUCOKO] YKJbYYEHOCTH
7.3. Kopumrheme xeypucTuka 3a J10HOLIEHE OJUTyKa ayIMTOpUjyma
7.4. VYTunaj KOHTeKCTyalHUX Bapujaliau Ha OIyKe ayAUTOpHUjyMa
8. Mepeme eekara ornamaBama



8.1. Mopenu eekara oriamniaBama

8.2. TecroBu namhema u peno3HaBama

8.3. Ckare mporeHe CTaBoBa ayJuTOpHjyMa

8.4. dakTopH KOjU yTUUYY Ha eQeKTe OraniaBama

8.5. dopmynucame cTpaTerdja oryianaBama y CKIaay ca )KeJbeHUM eeKTumMa

9. EMIIUpHjCKO UCTpaKUBaE

9.1. CtpykTypa y30pKa

9.2. IlpencraBibame U aHATIM3A PE3YJITaTa EMITUPH)CKOT HCTPAKUBAHA
10. 3akspyuak
Jlutepatypa

2.2. Kparak npuka3 nojeinHaYHuX MorjJaaB/ba

VY yBOIHOM Jeny AucepTalyje JAeTajbHO je OMUCAaH MPOoOJIeM M MpeIMeT UCTPAKWBamba, Ko H
UJBEBH U XMIIOTE3€, KOje Cy Y pajy pa3MmarpaHe, ca aclieKTa Mperiieia U aHajamuse mocrojehnx
3Hama M JIUTEPAType U3 00JIACTH PEIICBAHTHUX 33 TEMY.

JIpyro moriaBjbe ce OJIHOCH Ha Pa3BOj KOHIIENTAa HHTEIPUCAHOT OrJialliaBamba, KOju YMHU (HOKYC
UCTPaXKHBama y paay. 3HaYajHa MaXkmka je nocBeheHa caBpeMeHUM TPSHIOBHMA U TCHICHIIMjaMa
y OrJianiaBamy, Kao ¥ 3Ha4ajHOCTH U aKTYyeITHOCTH KapaKTepHCTHKA Koje o0yxBara.

Tpehn neo pama omHOocH ce Ha JUPEKTHO OrJalllaBamke, Koje 00yXBara TPaWIIMOHATHO WU
HHTEPHET OrjialaBarmbe. Y OBOM JIeNTy paja Cy pa3MOTPEHU Pa3IMYUTH HHCTPYMEHTH JUPEKTHOT
orjialniaBama, €Ca aKIICHTOM Ha IIO3UTHUBHEC WM HCIaTHUBHE KapaKTepI/ICTI/IKe Kopnmhe}ba CBaAKOI'
IMOHA0C00.

Hakon Tora, y 4eTBpTOoM Jeiy, NpeCTaB/bEHO j€ MHIUPEKTHO OIJallaBame, Kao aJTepHATHBA
JTMPEKTHOM OrJjalllaBamy, HEroBe CIEHU(PUYHOCTH U KPUTEPHjyMH TMOJeNe Ha pa3iudyuTe
tunose. Ilorom, cBaku on TUIOBa je NETaJbHO AHAIM3UPAH U HUCTAKHYTE Cy MPEAHOCTH U
HEeJ0CTaly BUXOBOI KopHllhema Kajia je e(eKTUBHOCT MPEHOIIEHA KEJbEHUX MOPYKa IIMJbHOM
ayJAUTOPUJyM y NIUTABY.

Y merom u mectoM Jeny paja JarT je Mperjel KOTHUTUBHUX M a(eKTHMBHHX peakluja
ayAMTOpUjyMa, KOje Ce jaBJbajy MPUIMKOM H3Jarama ayJuTOpHjyMa pPa3IMdMTUM THUIIOBHMA
ornamasama. C 003UpoM Ja ce MPUHIUI UHTErpallije orjaiiaBama y OBOM pajy 0a3upa yrnpaBo
Ha MOCTH3amy >KEJbeHUX KOTHUTUBUX M aeKTUBHUX peakiyja ayIuTOopujyma, U3BpPILEH je
JeTajbaH Tperjien JuTeparype u3 oBe obmactu. [laxma je mnocBeheHa mnepueniuju
aynutopujyma, mporecy mamhema u mpucehama ormacHux wuHpOpMaimja, CIOCOOHOCTUMA
ycBajama HWH(OpManuja o] CTpaHE ayauTopujyma, (OpMHpamy CTaBOBa ayauTOpHjyMa H



MoryhHOCTHMa HBUXOBE MMPOMEHE, Kao U YTHIa]y nocTojehnx ctaBoBa ayAUTOpHUjyMa Ha MPOILec
JIOHOIIEHA OJUTYKa O KYIIOBUHU U/WJIM KOH3YMHUPAamky MPOU3BOAA KOjU CE OIJIAIIABA]Y.

Ceamo moriaBibe je mocBeheHO oTyduBamy O KYNMOBHHH KOje MOKE OUTH MOJCTAKHYTO
OrJIalaBameM. AKIICHAT jeé CTaBJbEH Ha OJUIyYMBAIE, KOj€ YKJbY4yje BUCOKY YKJbYYEHOCT H
JeTaJbHY enabopamnujy AOCTYNMHUX WH(pOpMalMja Koje OM MOTJie Ja IMOMOTHY IpH KacHHUjeM
n300py, U OUTYYMBAKE KOj€ C€ OJBHja IO MPHUHIUITY KOpHIIhemha MEHTAIHUX ,,[IPpEYHIa‘ Koje
4yecTo OMBajy MOACTAKHYTE OTJIACHUM ITOpYyKaMa.

OcMo moriaB/be JUCEpPTAllMje Ce OJHOCH Ha eBalyanujy edekara orjaiiaBama, MOCMaTpPaHO
HCKJbYYHBO Ca aclieKTa peakifja ayAuTopHjyMa. AHAJIM3UPAHU CY PA3IMYUTH HHCTPYMEHTH
npoliieHe eexaTa orialiaBama, pe CBera, TeCTOBYU mamhiemha 1 Nperno3HaBama | CKajle MpoleHe
CTaBOBa ayJIMTOPHjyMa. Y OBOM IOTJIaB/by MPEACTAB/bEHE CY M MOTEHIMjaIHE CTPATEeTHje KOje
Ce MOT'Y KOPHCTUTH y ITUJbY MTOCTH3amkha KEJbEHUX PEaKifja ayuTOPHjyMa.

VY neBeToM MoraBiby, MPEACTaBIbEHA j& M 00jallllheHa OPUTHHAIHA METOJI0JIOTH]a HCTPAKUBAHA
Koja je cmpoBeneHa 3a mnorpedbe mucepranmje. OmmcaHa je mporeaypa crpoBohema
CKCIICPUMEHTA, TPUKa3aH YIUTHHUK, y30paK, Ka0 W METOJE CTAaTUCTUYKE O0Opaje IMojaraka.
Hakon Tora, mpeicTaB/beHH Cy M HMHTEPHPETHPAHU PE3YJITAaTH MNPHUKYIUbEHH NPUMapHUM
HUCTPAKUBAHEM.

VY mocnenmeM MOINIaBJbY JUCEPTALlMje M3BEIEHH Cy 3aK/bydl Oa3MpaHO Ha pe3ysiTaTHMa
MPUMapHOT HCTpPaKMBalkba W aHaju3e JMUTepaType M IMpelacTaB/beHn cy Oyayhu mpasiu
HCTPAKUBaba, MPOUCTEKIIN U3 Je(UHUCAHOT IMJba U TIOCTABJbEHUX XUIIOTE3A.

3. OHEHA JUCEPTALMJE

3.1. CaBpeMeHOCT M OPUTHHAJTHOCT

[TpenMer n3ydaBama y JUCEPTAIMjU MPEACTaBJba U3y3€THO aKTYEIHO MOJpYyYje UCTPaKUBamba,
Kako ca TEOpPHMJCKOI, TaKo M ca MpakTHUHOr acmekTta. Mako cy oxapeheHe mno3uTuBHe
KapaKTepUCTUKE TUPEKTHUX W WHAWPEKTHUX HHCTPYMEHATa OrJalllaBara WIACHTH(PHKOBAHE y
JUTEpaTypu, €BUJEHTHO je Ja HHUXOBO M30JI0BAaHO JejcTBO Hehe JoBecTH 10 peanu3aiuje
xKesbeHuX edekara. Crora, y IucepTalMju je yKa3aHo Ha mnoTpe0y 3a HHTETPUCAHUM H
CHHEPTUYHUM [ICJIOBAabEM, Kako OW ce WCKOPUCTHIE TIO3WTHBHE KapaKTePUCTHUKE, a
MUHUMH3HPAIN HEJAOCTANN T10jeIMHAYHNX MHCTPYMEHATa OrjamiaBama U KOH3UCTEHTHA TOpyKa
Ha HajeUKacHUjU W HajeeKTHMjU HAYMH IpEHeNa LUJBHOM ayauTopujymy. Y mocrtojehoj
JTUTEpaTypyu MOXeE Ce MISHTH(PHUKOBATH M30CTAaHAK MHTETPATHBHOT IOTJIe/la Ha OTJIAIIaBabe, C
003UpOM J1a Ce Pa3MYUTH MHCTPYMEHTH IIOCMATpPajy M30JI0BAHO, a HE KAO EIEMEHTH KOjH Ou
Tpebasio CHHEPIUYHO J1a JIeyjy y UuJby IOCTH3amka MaKCUMAHUX edekaTa. Y TOM KOHTEKCTY,



KOHIIENT HWHTErPHCAHOr OrJalllaBama IPEACTaB/ba OPUTHHAIHH JONPUHOC TUCEpTaIfje C
003MpoM J1a JI0 casia HUje KOpuITheH y TuTepaTypu.

AHaM30M JIOCTYIHE JIMTEpaType, Takohe je HIACHTU(UKOBAH M HENOCTATaK HAIIMOHAITHOT
¢dokyca y ucTpaxuBamHMa edekara pasIMUUTUX BpPCTa OIJIAllaBama, HAPOYUTO Kaja je y
NMUTaky WHIUPEKTHO ornamaBame. Mako je wucrpaxuBame edekara pazTUuUTUX BUAO0BA
orjamiaBama y €KCIIAH3WJU Yy pa3BHjeHUM 3eMJbama, y CpOuju jomr yBeK JOMHHUPA]Y
TPaIUIIMOHAIIHYU TOTJICN Ha OIVIalllaBake U KOMYHHUIIMPAmkE ca IMUJBHUM ayautopujymom. M3
TOT pasjiora, OBa JHCEPTalldja CaAPKU aKTYeITHO HCTPAXHBAKE PEaKifja ayAuTOpHUjyMa y
CpOuju Ha pa3IMYUTE TUIOBE OIJIACHUX MOPYKA, Ka0 U CTBApHE €PEKTE OrjaliaBama Mo MUTAbY
3amaxkama, mamMhema, popmupama CTaBoBa U KYIOBHUX HaMepa, jeJMHCTBEHO U OPUTHUHAIHO.

3.2. OcBpT Ha pedepeHTHY M KopuitheHy JuTepaTvpy

Y nmuceprainju je aAarT O0jeMIbEH W YIOPETHHU Mperien peepeHTHHX HW3BOpAa WHOCTPAHE H
I[OMahe JIMTCPATYPEC, Ka0 U JO0CaJalllIlbUX PE3yJiTaTa TeOpI/IjCKO-eMHI/IpI/IjCKI/IX HCTpaXrUBamba KOje
ce 0aBe nmpeamerHoMm obnamhy. Hajydecranuje je HaBoheme CTpaHUX M3BOpA U TO WIaHAKA U3
BHCOKO paHrupanux MehyHapomHux uacormmca. Crtora ce Moke pehw ga je KaHmuaar y
,Z[I/ICGpTaHI/IjI/I KOpHUCTHUJIa H3BOPC KOjI/I Cy CaBpEMCHHU U PCJICBAHTHU 3a HU3y4daBaHY o0OmnacrT.
Haj3nauajauju peepeHTHU HABOIU OJHOCE CE Ha CepHjy MyOJIHMKaIfja ayTopa KOju ce CMaTpajy
BozehuM cTpyumanuma y obnactu, a mel)y muma tpeda ucrahu: Pacena, Jlexya, ['ynty, ['onna,
ConomoHna, BaH Pumepcrejna uta. Y HacTaBKy je JaT oJa0paHu cliucak KopHUIheHe JIuTepaType:

e Arrazola M., de Hevia J., Reinares P.: Do New Forms of Television Advertising Occasion
Better Recall than Traditional Advertising Spots? - International Journal of Advertising, Vol
32, No 2, 2013, pp. 281-300.

e Babacan E., Akcali S.I, Baytekin E.P.. Product Placement as a Rising Marketing
Communication Activity: An Assessment on Television Serials, - Procedia: Social and
Behavioral Sciences, Vol 62, 2012, pp. 1319-1331.

e Babin J.B., Harris E.G.: I[lonaware nompowaua, /[amacmamyc, beoepao, 2012.

e Balasubramanian S.K., Karrh J.A., Patwardhan H.: Audience Response to Product
Placements, - Journal of Advertising, Vol 35, No 3, 2006, pp. 115-141.

e Bullen E.: Inside Story: Product Placement and Adolescent Consumer Identity in Young
Adult Fiction, - Media, Culture and Society, Vol 31, No 3, 2009, pp. 497-507.

e Cauberghe V., De Pelsmacker P.: Advergame: The Impact of Brand Prominence and Game
Repetition on Brand Responses, - Journal of Advertising, Vol 39, No 1, 2010, pp. 5-18.

e De Pelsmacker P., Geuens M., Van Den Bergh J.: Marketing Communications: A European
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3.3. Onuc ¥ a1eKBATHOCT NPUMEIHLEHUX HAVYHHUX METO01a

HctpakuBame y JOKTOPCKO] AMCEpTalMju oOyxBara Hajgorpaamy moctojehe mureparype u
cUCTeMaTu3anmjy Tmocrojeher 3Hama w3 mpeaMmerHe obnactu. Kao MeTrone npHKyIbama
nojaTaka KOpuimheHH Cy eKCIIEPUMMEHT W WCIUTHBambe. EKCIEPUMEHT je CHOpOBEACH Yy
KOHTPOJIMICAHUM J1a0OpaTOPUjCKUM YCJIOBAMA W TOJPa3yMeBao j€ H3Jarame HCIUTaHHKA
onpeheHOM aynHMo-BU3yEeIIHOM Marepujairy, moceOHO mpmiaroheHoM 3a Te HameHe. Hakon
CKCIICPUMEHTA, HCIIUTAHHIIN CYy MOMYHhaBalld YIUTHUKE Y IITaMIIaHoj (OPMH, KOjU Cy CaapiKaIu
TecToBe mnpucehama W Tpeno3HaBama W CKaje MPOIEHE CTaBOBa O OMIACHUM IOpyKama y
MPUIIPEMJBEHOM MaTepujaly. YIHUTHHUIM Cy Takole MOnymaBaHH y KOHTPOJHMCAHUM YCIOBHMA
guMe je 006e30eleHa 00jeKTUBHOCT JOOUjEHIX OrOBOPA.

Y mwby peanuzalyje UCTPAKUBAKA M TECTHPAka MOCTABJbCHUX XUIOTE3d, Y JHUCEPTANHjH CYy
kopumthene cienehe merozne:

e Amnanu3za quTepaType U3 pereBaHTHE 00JacTH,

e KommaparuBHa aHaIM3a pe3yiTara UCTPAXKUBAKA y OBOj 00JIaCTH,

e Meroae UHAYKIIH]jE U ACTYKIH]E,

e Meroe aHaIU3€ U CUHTE3E,

e MeTo/Ie KOHKpETHU3AIMje U TeHepaTu3allnje,

e Meroie IPUKYIJbamkha M0IaTaKa: EKCIIEPUMEHT U UCTTUTHBAE,

e Mogenu yHUBapHjaHTHE U MYJITUBApHjallIOHE CTATUCTUYKE aHAIIH3E.

3.4. [IpuMeH/LHUBOCT OCTBAPEHUX Pe3VJTATa

KoHkpeTHU pe3ynTaTtd KOju Cy MPOUCTEKIH U3 UCTPAXKHUBaKka y JOKTOPCKO] AUCEPTAIMjH MOTY
ce MPUMEHUBATH Yy IOMEHY (hopMynucama aeKBaTHUX CTpaTeTrrja MHTEIPUCAHOT OTJIallaBamba
npuigaroheHUx LUIJPHOM ayAUTOPUjyMy MW MOTYhHOCTH HHXOBE MPHUMEHE Yy MapKEeTHHIIKO]
mpakcu, 4YuMe OW c€ pEeAyKoBaJd TOTCHIMjaTHU HETaTUBHU €(PEeKTH, a TMO3UTHBHU
MaKCUMH3UpPAIH 32 CBE YKJbydeHe cTpaHe. J[0OMjeHn pe3ynTaTtd ce MOTY KOPHCTHUTH y CBPXY
IUTAHUpamka OIJIalllaBama, 0asupaHo Ha mnpedepeHuHjaMa M oOpacuyuMa MOHAIlamka IMIJBHUX
rpyna ayIuTopujyma, Koje 6u Tpebano a pe3yliTupa UHTErpUCAHUM JIeJIOBakbeM MHCTpyMEHATa
JTUPEKTHOT W MHIUPEKTHOT OTJIallaBama U MOCTH3alky MOCTABFEHUX MAPKETHHIIKUX IHJHEBA Y
MIPAKCH.
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3.5. OneHa JOCTUTHYTHX CIIOCOOHOCTH KAHIMAATA 32 CAMOCTAJHU HAYIHHU Paa

Ha ocHOBY yBuaa y nocanamime pe3yiaTare Koje je KaHauaaT CTeKao y OOJacTH Hay4dHO-
UCTPKHMBAYKOT paja, y3 MOCeOHY Maxmy IMocBelieHy pasMaTpamy 00jaBJbeHHX pajoBa
KaHauaata y o0JacTH MapKeTHHIIKOT KOMYHHMIMpama W OrjallaBama, OLCHhYje ce 1a je
karauaat Jenena L{BujoBuh momoOHa 3a caMocTaTHU HAYYHU Pal.

Komucuja cmarpa na je kaunuaar Jenena L[BujoBuh crekia oarosapajyha 3uama U BEIITUHE, K0
Y HEOIXOJIHO MCKYCTBO U CTPYYHOCT, KaKO OM Ce caMOCTalHO OaBWJIa HAyYHO-HCTPAKHUBAYKIM
pazoM u npysxkuiia oapelheHe HaydYHO-CTPYYHE TIOIPHUHOCE Y CBOjOj 00IacTH.

4. OCTBAPEHU HAYYHMU JOITPUHOC

4.1. Ilpuka3 ocTBapeHMX HAVYHHX JIONPHHOCA

OcTtBapeHH HayYHU JOIPUHOCH JOKTOPCKE AUCEpTalHje Orieaajy ce y:

e [IpencraBipary CHCTEMATHYHOT Tperiiefa JUTepaType y o0OJacTh JUPEKTHOT H
WHIMPEKTHOT OTJIallaBama;

e [lpyxamy yBUJa y CTame NEpLEIIHje U CTaBOBA ayIUTOPUjyMa [0 MUTAkY Pa3IUUYUTHX
WHCTpyMEHATa OTJIAIIaBaba;

e Tectupamy HaBeIEHUX XUIOTE3a U MPEJCTABIbAY pPe3yiTaTa JOOHjCHUX MPEII0KEHIM
KOHIIETIT MHTEIPUCAHOT OIJIalllaBaba;

e Vuanpehewy obnacTu oriaiiaBama, IpeICTaB/balkbeéM HOBOT KOHIIENTa KOJU yKa3yje Ha
3Hayaj ICUXOJIOMIKUX peakiyja ayAuTOpHjyMa Kao KpajibHX edekara oriamnaBama;

e Acdupmanuju oBe TeMe y HAlMOHAJIHUM OKBHUPHMA, HApOUYUTO KaJga je HHAUPEKTHO
OrjallaBamke y MUTalkYy, ¢ 003UPOM Ja j€ 3aHeMapJbUB OpOj UCTPaKUBaHba CIIPOBEIEHUX
y OBOj 00J1acTH 10 caja;

e JlonmpHHOC HAyYHO) AUCLUILIMHY KPO3 JI0CTU3akhe HUBOA HAYUHOT Ca3Hamba U 00jallbemna
npeaMeTa HCTPaKUBAba;

e Vka3uBamy Ha 3Ha4a] MYJTUAMCHMUILUIMHAPHOCTH TEME KOja C€ 3aCHMBA Ha NPUMEHU
KOHIIENITa MHTErpUCaHOr OrjallaBamba 0a3sUpaHOr Ha IICHXOJOMIKMM peaklujama

ayJIuTOpHjyma.

4.2. Kpuruyka aHaJu3a pe3yJjaTara HCTPAKNBAHLA

Kao ocHOBHU Hay4YHHM JONPHUHOC AWCEpTaluje, u3aBaja ce GopMylncamke OPUTHHAITHOT MOJena
WHTETPHUCAHOT OTJlaliaBamka 0a3MpaHOr Ha TICUXOJIONIKUM peakifjaMa ayAauTopHjyma, IITO
MpeACTaB/ba OPUTHHAIHO YHarpeheme y oBoj obnactu. Hayunu mompuHOC pajga mpeacraBiba U
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OTICe)KaH M CHCTEMAaTHYaH Mperie] JuTeparype, kiacudukauja nocrojehux 3Hama u yBehame
(oHa HAyYHO-TEOPUJCKOT CazHama y 00IacTH OrJlallaBama.

JlonmpuHOC aucepTanuje NpeAcTaB/ba M 00jeUbaBabe M YIOPEIHHU IPErie]l peeBaHTHUX
W3BOpa, NIpe CBera, MHOCTpaHE JHTEpaType, Kao U JOCAAALIBHX pe3yiraTta TEOpHjCKO-
EMITMPHjCKUX UCTPAXXKHUBaba KOja ce 0IHOCE Ha mpeaMeTHy obnact. [IpoyyaBambeM HCTHHUTOCTH
MOCTAaBJbEHUX XHUIIOTE3a, M3BYUYEHH Cy 3aKJby4IH O TOME Ja JIM M y KOjOj MEPH CE Pa3THIUTUM
MHCTPYMEHTHMA OTJIalllaBamka OCTBAPY]Y KeJbeHH e(DEeKTH, KaKkaB je yTUIla] pa3InduTHX PaKTopa
Ha MocTh3ame edekata U y K0joj Mepu Cy pa3lIMuUTH THIIOBH OTJIACHHUX MOPYKA MPHXBATJHUBH
O]l CTpaHE IMJBHOT ayAWTOpPHjyMa. Y3eBIIM y O0O3Mp CaBpeMeHe TeHJAeHIHWje y oO0iacTu
OIJIallaBama Ha III00ATHOM, ajld M HALIMOHAJIHOM HHUBOY, aJlH U 3aHEMapJbuB OpOj HCTPAKUBAHA
CIPOBEACHHUX Y 0BOj obyacTu 1o caga y CpOuju, oBa aucepTanmja JOMPHUHOCH aupMaIuju oBe
TeMe y HalMOHAIHUM OKBHPHMA.

4.3. Bepudukaumnja HayYHUX JIONPHHOCA

W3 pana Ha aucepTanmju je MpOMCTEKao U 3HadajaH Opoj pagoBa Mel)y Kojuma ce UCTHUY:

Kareropuja M23:
1. Hlewujouh, J., Kocruh-Crankosuh, M., Kpcruh, I'., Crojanosuh, Jb.: Marketing
Communication in the Area of Breast and Cervical Cancer Prevention, -
Bojnocanumemcxu npeeneo, OnLine-First November, 00, pp. 132-132, 2015 (1F=0.292)

(DOI:10.2298/VSP141020132C).
2. Kocruh-Crankosuh, M., LiBujoBuh, J., XKapkuh-Jokcumosuh, H.: Internal Public

Relations within Serbian Intellectual Diaspora, - Actual Problems of Economics, vol. 6,
no. 144, pp. 283-294, 2013 (IF=0.039) (ISSN: 1993-6788).

Kareropuja M51:

1. Hswujosuh, J., Koctuh-Crankosuh, M., Jauuuuh, P.: Kopumiheme 06a3a monmaraka y
ornamaBamy, - Mapketunr, VOl. 45, no. 4, ctp. 299-311, 2014 (ISSN 0354-3471).

Kareropuja M33:
1. Kocruh-Crankosuh, M., lIBujosuh, J.. “Attitudes towards Indirect advertising in TV
serials,” - Proceedings of the SymOrg 2016, Zlatibor, Serbia, 2016. (Pax ca mo3uTHBHOM
peleH3MjoM U IpeaBuleH 3a mTaMname y 300pHUKY)

2. Uswujosuh, J., Jyroewh, T., Mwmomes, /.. “Ymnopeana aHamm3a JHPEKTHOT U
HMHIMPEKTHOT OrjamaBama y Typusmy”, -Proceedings of the Jahorina Business Forum:
Turism and Competitiveness, Jaxopuna, bocua u Xeprerosuna, 2016., ctp. 25-38.
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3. HBujoBuh, J., Togouh, /I.: “CnenudpuyHOCTH HHIAMPEKTHOT OIVIalllaBama y BHJICO
urpama,” -36oprux padosa ca XLII Unmepnayuonannoz cumnosujyma o onepayuoHum
ucmpascusarouma - SYM-OP-IS 2015, CpebpHo jesepo, Srbija, 2015, ctp.32-35.

4. Koctuh-CrankoBuh, M., liBujoBuh, J.. “AnTepHaTHBHM THUIIOBH OIJlalllaBama ITyTEM
pasnuuuTUX Menuja,” - 36opuux padosa I Mehynapoone rongepenyuje Meouju u
caspemena exonomuja, bama Jlyka, bocna n Xepuerouna, 2015., ctp. 158-1609.

5. Craammuposuh, b., lIBujosuh, J.. “Kommapanuja mpogakT IjiejcMEHTa y OJHOCY Ha
KOHBEHLIMOHATHO omiamasamwe,” - 36opuux paoosa ca XIX HWnmepunayuonannoe
cumnosujyma u3 npojekmuoz menaymenma Yupma: Ilpojexmnu menaymenm y Cpouju -
Hoeu uzaszoeu, 3narudop, Cpobuja, 2015., ctp. 271-275.

Kareropuja M53:

1. bophesuh, A., Kocruh-CrankoBuh, M., LBujoBuh, J.. VYnopenna ananuza
TPAIUIIMOHAIHOT 1 OITlalllaBamba IMyTEM HOBHUX MGIII/Ija, - Hosu Exonomucm, vol. 5, no. 2,
crp.21-33, 2013 (ISSN: 1840-2313).

5. 3AK/bYYAK U ITPEJJIOT

Ha ocHOBy mperiiena JOKTOPCKE IUCEpTalMje IO HA3WBOM ,,MIHTErpucaHO oOrjaiiaBambe
0a3upaHO Ha KOTHUTHBHUM W a(eKTHBHUM peaklHjamMa ayauTopujymMa“ KaHaumata JeneHe
I{BujoBuh, KOMHUCH]a 3a OIleHY M OAOpaHy JOKTOPCKE TUCEepTalfje KOHCTaryje na je ypahena
JOKTOpCKa JHcepTalfja HamrcaHa nmpemMa CBUM CTaHAapAuMa Y HayYHO-HCTPaKUBAYKOM pajuy,
Kao W Jia UCITYHaBa CBE YCJIOBE MpenBuleHe 3aKOHOM O BUCOKOM 00pa3zoBamy, CTaHAApIMMa U
Craryrom ®akynrera opraHuM3allMOHMX Hayka, YHuBep3uteta y beorpagy. Ha ocHoBy
aKTyeITHOCTH TeME JIOKTOPCKE IHcepTalyje, pe3ylnrara, HaydHUX M CTPYYHHX IONPHHOCA U
3aKJbydyaka TpHKa3aHuxX y moj, Komucuja xoncratyje ce na je kannunat Jenena l[BujoBuh
YCIICITHO 3aBpIIMJIA JTOKTOPCKY JAWCEpTaIHjy, Yy CKJIagy ca MpenBu)eHUM TMpeIMeToM H
MOCTAaBJLEHUM IIUJbEBUMA UCTPAKUBABA.

Kangunat je ob6aBuia HCTpaXuBame W JONDIA 10 OPUTHHATHUX HAYYHUX 3akibydaka. [leo Thx
3aKJbydaka je BaJIMIUpPAaH KaHAWJATOBUM MyOJHMKalMjaMa y dYaconmucuMa U 300pHHMLKMA
koH(pepenuuja. [locebHo Tpeba uctahum caBpeMEHOCT M OpPUTMHAIHOCT TeMe ,,JIHTerpucaHo
orjiamaBame 0a3upaHO Ha KOTHUTUBHMM M a(eKTHMBHHM peakifjama ayauTopujyma‘, Koju
npomurpyje (GpoHA HaydHOT 3Hama y 00JacTH TEeXHHUUYKO-TEXHOJIOIIKMX HayKa, a MOCEOHO yxke
Hay4YHe 00JacTH opraHu3zanroHux Hayka. C 003MpOM Ha Hay4dHYy aKTyeJHOCT AHCepTaluje,
OPUTHHAITHOCT TIPUKa3aHUX Pe3ysiTaTa U METOIOJIONIKY B TEMATCKY aJIeKBaTHOCT JIUCEepTaIIHje,
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OBa JHUCEpTalMja 3aJl0BOJbaBa HAjBUIE KpUTEpUjyME M KBaIU(HKyje KaHaumara JeiaeHy
[[BujoBuh 3a HAYYHO-UCTPAKUBAYKH PaI.

Ha ocnoBy HaBenmenor, Kowmwmcuja mnpemnaxe HacraBHo-mayuynom Behy @akynrera
OpraHU3allMOHUX HayKa Ja ce JucepTalnMja Mo HacioBoM ,JHTerpucano oriamaBame
0a3upaHO Ha KOTHUTHBHUM U a(eKTHBHUM peaklHjaMa ayauTopujymMa“ KaHaupaara JeneHe
[{BujoBuh mpuxBaTH, U3JI0KK HA YBUJ JABHOCTH M YIIYTH Ha KOHA4YHO ycBajame Behy HayuHmx
00JIacTH TeXHUYKUX Hayka YHuBep3uTera y beorpamy.

YJIAHOBU KOMUCUJE:

[Ipod. np Mmmmna Koctuh - Crankosuh, pegosuu npodecop
VYuusepsurer y beorpany, @akynrer opraHu3aliOHUX HayKa

[Tpod. np Hobpusoje Muxawmnosuh, peroBHH MTpodecop
Yuusepsutet y beorpany, ®akyirer opraHu3aMOHUX HayKa

[Tpod. np Benumup LlltaBsbanuH, BaHpeaAHU podecop
Yuusepsutet y beorpany, ®akynrer opraHu3aiMOHUX HayKa

Hp Bespko Jepemuh, gouent
VYuusep3urtet y beorpany, ®@akynrer opraHu3aimoHNX HayKa

[Ipod. ap N'asbuna OrmaHoB, pe1oBHU Npodecop
VYuusepsutet y beorpany, Ekonomcku ¢akynrer

14



